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Abstract: Tourism occupies an increasingly important position in the global economy. Attractions are the main
reasons tourists visit a certain destination, and cultural attractions are among the main types of attractions.
Culture represents one of the main potentials for the growth and development of tourism. The tangible and
intangible cultural heritage of the destination is characterized by its ability to attract tourists. Tourism that
focuses on cultural attractions is known as cultural tourism. The subject of this paper is cultural tourism as
an element of improving the quality of the offer and the competitiveness of the tourist destination. The
mentioned subject is realized through the presentation of the development and importance of cultural tourism
as a specific form of tourist movements, as well as cultural tourists whose main motive for visiting is precisely
culture, i.e. its different forms. The aim of this paper is to present the strong connection between culture and
tourism, which are recognized as two powerful drivers of economic and cultural development.
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1. INTRODUCTION

Tourism undoubtedly represents a very important segment of the economic development of every
country, given its economic, sociological and ecological factors, which bring incredible changes to
the environment. The importance that the tourism industry has gained in the last decade of the last
century represents the backbone of its further development.
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Many authors have dealt with the definition of tourism, which does not mean that the research is
complete and that there is a single definition. In the second half of the twentieth century, more
significant considerations and studies of this activity began. Unlike primary needs, secondary needs,
which include tourist needs, are constantly changing, their number is increasing, while the quantity,
type and method of satisfaction are also constantly changing.

In addition to natural resources, which can represent the potential for tourism development, another
important element is culture.

The cultures of countries often represent a strong motive for tourist movements. In addition, the
culture of a people, their customs and history define a series of cultural and historical monuments and
heritage that are interesting and attract tourists to visit them.

Special interest tourism is extremely developed, which also conditions the possibility of developing
special forms of tourism. Cultural tourism, as one of the types of selective forms, includes visits to
cultural resources, by which we also mean the way of life of the local community, which can also
offer it as a tourist product. Cultural tourism is a form of domestic and international tourism whose
goal is, among other things, the discovery and enjoyment of historical monuments and monumental
heritage, focusing on movable and immovable cultural goods, and provides the opportunity to visit
and participate in activities that authentically represent the cultural heritage of local communities.
Intangible cultural heritage is of particular importance.

The subject of this paper is cultural tourism as an element of improving the quality of the offer and
the competitiveness of the tourist destination. The mentioned subject is realized through the
presentation of the development and importance of cultural tourism as a specific form of tourist
movements, as well as cultural tourists whose main motive for visiting is precisely culture, i.e. its
different forms. The aim of this paper is to present the strong connection between culture and tourism,
which are recognized as two powerful drivers of economic and cultural development.

The term culture (lat. culture — cultivation) dates back to the 13" century and first appeared in the
French language, followed by the words cultivator and cultivate — which means to cultivate (land).
Then, with the invention of fire and the development of agriculture, culture rises to a higher level.
This is later followed by the development of spiritual culture, which gradually frees man from
dependence on nature, and teaches him how to rationally manage and use natural resources.* Culture
is learned human behaviour. Unlike biological heritage, which is passed on genetically, cultural
heritage is passed on to new generations through learning, with language, writing, religion and other
symbols playing a major role. Therefore, culture is acquired after birth, through learning.

According to the Huxsley’s model, culture consists of a set of superstructures, namely:’

e Mentifacts — form a worldview and connect people into a spiritual and moral community.
These are religion, language, magic, folklore and customs, artistic traditions, literature,
science. They represent the main and oldest elements of culture.

e Sociofacts — connect people into one social community. At the level of the individual, they
include family relations, relations between the sexes, the principles of raising children, and at
the level of society - political culture, communication culture, common laws and the like.

e Artifacts — these are elements of material culture, which includes technical means and
products for satisfying basic human needs (food, housing, clothing, means of
communication).

* Gr¢i¢ M., Geografija kultura i civilizacija. Geografski fakultet, Beograd, 2014.
SNew World Encyclopedia. (n.d.). Culture. Retrieved June 1, 2021, from
https://www.newworldencyclopedia.org/entry/Culture
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2. CULTURAL TOURISM AND CULTURAL TOURIST

Culture is a prerequisite for the development of tourism, and tourism is an effective way of valorising
culture. Every tourist trip has some element of culture, precisely because it moves the participant
from one cultural environment to another. Local culture is an important feature of the destination, and
thanks to tourism, it becomes the basis of its social and economic development.

It is important to note that according to Richards, culture can be viewed from two aspects:®

1. Culture as a “process” — derived from anthropology and sociology, which consider culture
mainly as an innate code of behaviour of a certain social community.

2. Culture as a “product” — comes from literary criticism. Culture is considered the product of
individual or group activities that can bear the epithet of “high” or the epithet of “low” culture.
Thus, the products of famous artists would be considered as “high” culture, while certain TV
programs would be characterized as “low” culture.

In the field of tourism, these two different approaches seem to overlap and integrate.

In other words, tourism, accompanied by other social influences, can act as a catalyst for transforming
culture as a process into culture as a product, thereby isolating and separating cultural products from
their initial social context.

Cultural tourism focuses on cultural attractions and activities as the main reasons for travel. The
complexity of the interests of cultural tourists and the multitude of resources that cultural tourism
encompasses make it difficult to define the concept of cultural tourism. It is a complex and
multifaceted phenomenon, which is why it is approached by a typology, i.e. the isolation of certain
specific sub-sectors.

There is cultural tourism, and there is also talk about tourist culture. Culture and tourism are closely
related. It is very important to distinguish certain aspects of culture from the point of view of tourism.
Reisinger’ lists three such aspects: tourist culture, “host” culture and tourist culture. Tourist culture
is the culture that tourists bring with them when visiting another country. Since they behave
differently when traveling than at home, their culture also depends on the so-called residual culture.
In addition to national cultures, the cultures of individual groups of tourists (backpackers,
adventurers, etc.) are also taken into account. “Host” culture refers to the culture of the destination,
i.e. the community with which tourists come into contact. Tourist culture is the result of the behaviour
of all participants in the tourism process — both tourists and those who provide them with services. It
is a consequence of the mixture of tourists, hosts and residual cultures, i.e. a special type of culture
that emerges in each destination. It differs from the everyday culture of both tourists and hosts,
because both behave differently in contact with each other.

When talking about cultural tourism, it is also necessary to define the concept of a cultural tourist.
Jelingi¢® points out that knowledge of the typology and motivation of cultural tourists is the basis for
a strategy for the development of cultural tourism, in order to specify the target groups, but also the
market itself. According to Jovicic’, McKercher and Hilary du Cross proposed the most widely
accepted typology in 2002:
— Intentional cultural tourist — a person who sets out on a trip motivated by culture and achieves
a “deep” cultural experience.
— Sightseeing cultural tourist — a person who also travels for cultural reasons, but his experience
is more superficial and consists mainly of visiting famous cultural attractions.

6 Richards G., Cultural Tourism in Europe. Wallingford, CAB International, 1996.

7 Reisinger Y., International Tourism: Cultures and Behaviour. Butterworth Heinemann, Oxford, 2009.

8 Jelin¢i¢ D.A., Abeceda kulturnog turizma (drugo izdanje). Meandarmedia/Meandar, Zagreb, 2008.

9 Jovicic D. (2016). Cultural tourism in the context of relation between mass and alternative tourism. Current Issues in
Tourism, Vol. 19, No. 6, 2016, pp. 605-612. https://doi.org/10.1080/13683500.2014.932759.
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— Incidental cultural tourist — a person who does not visit a destination for culture, but
unplannedly visits and consumes some cultural content on site and achieves a “deep”
experience;

— Informal cultural tourist — a person who has a relatively weak motive to visit a destination for
culture, and the experience he or she achieves is “shallow”.

— Secondary cultural tourist - a person who has no motive at all to visit a destination for culture,
but participates in some cultural activities and achieves a “shallow” experience.

These five types of cultural tourists can be classified into two key groups: the first group includes
those tourists for whom culture is the main motivation to travel. The second group refers to tourists
for whom culture is only a supplementary, secondary or even incidental motivation when traveling.!’

Based on research conducted by a group of authors!!, it was concluded that only 15% of the tourism
market consists of intentional cultural tourists, 30% of sightseeing cultural tourists, 20% of incidental
cultural tourists, 20% of casual cultural tourists, and 15% of serendipitous cultural tourists.

3. CULTURAL TOURISM - TYPES AND ELEMENTS OF THE TOURISM OFFER

The essence of tourism is its ability to transform certain resources into a product. Tourism products
are the physical and psychological experiences that travellers gain by visiting different destinations.

Cultural tourism includes the following subcategories: !

— Heritage tourism, including built heritage, architectural and archaeological sites, world
heritage sites, art, folklore, legends, historical events and figures;

— Thematic cultural routes, based on historical, artistic, spiritual and religious, architectural,
culinary and linguistic themes;

— Cultural city tourism in historic cities, modern cities and European Capitals of Culture;

— Ethnic tourism, which involves exploring local traditions, local crafts, minority cultures or
indigenous cultures;

— Festival and event tourism — attracting visitors to cultural festivals, music, and art festivals;

— Religious tourism — attracting visitors to religious sites and buildings, places of relicts and
pilgrimage routes, including visitors who visit religious sites for their architectural and
cultural significance;

— Creative cultural tourism — performing arts, visual arts, literature, cinema, audio-visual
productions, design and printed works.

Gastronomy is one of the elements of cultural tourism that should be given special attention.
Sustainable management of the gastronomic offer in the sphere of tourism should be encouraged.'? It
is similar with event tourism.'* Promotion is an important element of successful cultural tourism.
Culture should be promoted, especially in areas characterized by multiculturalism.'

10 Tbid.

! Petroman 1., Petroman C., Marin D.,Ciolac R., Viduva L., & Pandur I., Types of cultural tourism. Scientific Papers:
Animal Science and Biotechnologies, Vol. 46, No. 1, 2013, pp. 385-388. p. 387.

2ZUNWTO. (2012). Tourism and Intangible Cultural Heritage. Madrid: UNWTO. ISBN 978-92-844-1479-6.

13 Garabinovi¢ D., Curuvija L., & Curuvija M., Management of development of a sustainable gastronomic tourism offer
of the Moravica administrative district (Serbia). In III International conference on advances in science and technology,
Proceedings COAST 2024, Herceg Novi, 29 May — 01 June, 2024 (pp. 706-716). Faculty of Management, Herceg Novi,
Montenegro, 2024.

14 Garabinovié D., Curuvija M., Curuvija I. (2022). Unapredenje menadzmenta dogadaja u Moravi¢kom upravnom okrugu
kao turistickoj destinaciji. U A. Skorup, i S. Skorup (Ur.) Zbornik radova Seste nacionalne nau¢no-stru¢ne konferencije
sa medunarodnim uces¢em ,, Trendovi u poslovanju 2022 (str. 307-317). Visoka poslovna §kola strukovnih studija
,,Prof. dr Radomir Bojkovi¢*“, KruSevac, 2022.

15 Curuvija M., Curuvija 1., Garabinovi¢ D., Promocija multikulturalnosti putem Web-sajtova lokalnih turistickih
organizacija sa teritorije Vojvodine. U A. Skorup, i M. Stevanovi¢ (Ur.) Zbornik radova pete nacionalne nauc¢no-strucne
konferencije sa medunarodnim uces¢em , Trendovi u poslovanju 2021 (str. 273-285). Visoka poslovna skola
strukovnih studija ,,Prof. dr Radomir Bojkovi¢®, Krusevac, 2021.
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Cultural routes are a project of the Council of Europe and refer to the revitalization of European
cultural itineraries (routes), directions that have been followed by travellers eager for cultural content
over the past centuries. The routes are thematic in nature and relate to various aspects of culture
(history, art, philosophy, lifestyle, tradition, etc.). Some of the topics are, for example, Vikings, Celts,
parks and gardens, baroque, rural life, pilgrimages, military architecture, etc. Each should point to
common European values and in their implementation often results in the “networking” of several
countries. In addition to common routes covering several countries, individual countries also have
their own local cultural routes (for example, the Loire castles in France). Likewise, the European
Cultural Routes program includes three such routes in Serbia: the Route of the Roman Emperors, the
Transromanica, and the Fortresses on the Danube.'®

Many scholars have identified a shift from cultural tourism to creative cultural tourism. For example,
D’Auria!” argued that creative tourism is considered an evolution of cultural tourism towards more
engaging and authentic experiences. Fernandez!® suggested that the evolution of the tourism
production system is driven by creative tourism models. These and many other studies have
confirmed the link between cultural and creative tourism. Creative tourism can be defined as
“spending a holiday learning a specific skill that belongs to the culture of the host country”°.

The Council of Europe’s cultural routes have great potential for creating new tourism products, as
well as for developing remote areas, which are far from urban centres and where people live in small
settlements or isolated places, generally lack infrastructure and have limited employment
opportunities. Moreover, by passing mainly through rural areas, cultural routes can contribute to
heritage protection, sustainable development, economic viability, transnational cooperation, job
creation, as well as awareness of cultural heritage.?’

The European Union’s “European Capital of Culture” project is a good example of the integration of
culture and tourism, i.e. the transformation of culture into a tourist product. Every year, one or several
cities with a rich cultural heritage become the European Capital of Culture.

This project was launched in 1983 with the aim of highlighting the cultural richness and diversity of
European cities and two years later it came to life with the announcement of Athens as the first host.
Since then, numerous cities have been chosen to hold this title, such as Berlin, Paris, Lisbon, Genoa,
Luxembourg, Liverpool, Maribor, etc.?! The European Capital of Culture in 2022 was Novi Sad.

This project is of exceptional importance, because the temporary status of the cultural capital
guarantees potential tourists an extraordinary offer of high-quality and diverse cultural content, which
certainly has an effect on the volume of tourist traffic and realized tourist spending.

4. CULTURAL TOURISM - MASS OR SELECTIVE TYPE OF TOURISM

The World Tourism Organization's forecasts point out that in the future, accelerated growth could be
achieved by certain types of tourism that are characterized by a lower degree of massification and
enable better dispersion of tourists in the receptive region. This primarily refers to cultural tourism,
cruises, short city breaks, congress and conference trips (MICE industry) and ecotourism. In theory
and practice, various terms are used: specific forms of tourism, selective types of tourism, special
interest tourism, thematic tourism, niche tourism, alternative tourism, small-scale tourism. Future

16 Raboti¢ B., Selektivni oblici turizma. Visoka turisti¢ka $kola strukovnih studija, Beograd, 2013.

17 D’ Auria A., Urban cultural tourism: Creative approaches for heritage-based sustainable development. International
Journal of Sustainable Development, Vol. 12, No. 2/3/4, 2009, pp. 275-289. https://doi.org/10.1504/ijsd.2009.032782.

18 Fernandez T., More than sun, beach and heritage: Innovating Mediterranean tourism through creative tourism.
Interactions, co-operation, competitiveness and economic development. 2010 RESER Conference papers. Gothenburg,
Sweden, 2010.

19 Richards G., & Raymond C., Creative tourism. ATLAS News, 23, 2000, pp. 16-20.

20 Council of Europe, Resolution CM/Res(2013)66 confirming the establishment of the Enlarged Partial Agreement on
Cultural Routes (EPA), 2013.

21 Vujovié S., Cvijanovié¢ D., Steti¢, S., Destinacijski koncept razvoja turizma. Monografija. Institut za ekonomiku
poljoprivrede, Beograd, 2012.
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development will be largely marked by specific tourist products, content and activities intended for
certain narrow segments of tourist demand, the so-called market niches. Such types of tourist traffic,
better known as selective forms of tourism, are usually seen as sustainable, at least from the
perspective of the tourist destination.?

The early 1990s marked a significant period of transformation in cultural tourism, which, in contrast
to its initial orientation towards an elite clientele, found a new opportunity for development in its
orientation towards the mass tourism market. This has been attributed to a number of factors: the
growth of education among general tourist demand, economic globalization, which is largely
dependent on the globalization of culture, the view that all tourist trips include a cultural dimension,
and the efforts of many recreational tourism destinations to enrich their traditional offer by including
cultural content, etc.?® Fifteen years ago, cultural tourism was a small niche in the tourism market,
but today it is recognized as one of the main subtypes of tourism.>* A large number of tourists, an
increased number of tourist arrangements intended for cultural tourism, as well as increased pressures
on the physical and socio-cultural environment are some of the typical characteristics of mass tourism,
which cultural tourism did not have at the beginning of its development, but its main goal was to
profile itself as an alternative to mass tourism. From the previously mentioned factors, it could be
concluded that cultural tourism as an alternative form of tourism at the end of the twentieth century,
through a process of transformation, acquired certain characteristics of mass tourism.?*> From this we
can conclude that Butler’s*® statement was correct: “Although cultural tourists are usually seen as
“good” tourists who travel in small numbers and cause little damage, they can undoubtedly act as a
“Trojan horse” that opens up each region to the less acceptable, negative effects of mass tourism.”
Therefore, Jovicic?’ states that an ethical approach is one of the crucial ones for the proper, sustainable
development of tourism, as a complex economic, geophysical and socio-cultural phenomenon.

4. CONCLUSION

Tourism plays a vital role in the development of various destinations around the world. Considering
that culture is a significant component in every aspect of human life, it is possible to assume that
everything is cultural, and therefore tourism is somehow cultural tourism. Accordingly, culture is
seen as one of the primary elements of tourism development. However, this broad and holistic
approach is not particularly useful in identifying those cultural values important for tourism and vice
versa, and it is necessary to specifically and precisely define cultural tourism as a form focused on
cultural attractions and activities as the main reasons for traveling. In cultural tourism, it is necessary
to distinguish several terms, such as: tourist culture - the culture that tourists bring with them when
visiting another country; “host” culture — refers to the culture of the destination, i.e. the community
with which tourists come into contact; and tourist culture - the result of the behaviour of all
participants in the tourism process — both tourists and those who provide them with services. The
concept of cultural tourism emerged at the end of the 20th century and was focused on visiting famous
historical sites and viewing historical monuments, works of art and cultural events, while today
cultural tourism is recognized as one of the main sub-types of tourism that is increasingly relevant,
and for this reason it is necessary to create such a cultural image of the destination that tourists will

22 Stani¢ Jovanovi¢ S., Small form tourism — Contemporary trend and durable development opportunity, Case Study of
Surcin Tourist Destination. Quaestus, No. 6, Faculty of Management in Tourism and Commerce, Timisoara, 2015, pp.
214-230.

23 Jovicic D., Cultural tourism in the context of relation between mass and alternative tourism. Current Issues in
Tourism, Vol. 19, No. 6, 2016, pp. 605-612. https://doi.org/10.1080/13683500.2014.932759.

24 Richards, G. & Raymond, C. (2000). Creative Tourism. ATLAS News, 23, pp.16-20.

25 Jovicic D., Cultural tourism in the context of relation between mass and alternative tourism. Current Issues in
Tourism, Vol. 19, No. 6, 2016, pp. 605-612. https://doi.org/10.1080/13683500.2014.932759.

26 Butler R. W., Alternative Tourism: Pious hope or trojan Horse? Journal of Travel Research, Vol. 28, No. 3, 1990, pp.
40-45. https://doi.org/10.1177/004728759002800310.

27 Jovicic D., Key issues in the implementation of sustainable tourism. Current Issues in Tourism, Vol. 17, No. 4, 2013,
pp- 297-302. https://doi.org/10.1080/13683500.2013.797386.
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remember. On this occasion, we must be aware of local diversity, because tourists are looking for
authenticity and diversity. Also, tourism management should focus on involving in cultural activities
those tourists who are only partially motivated or not motivated at all by culture, and who represent
15% of the total number of tourists.

Although at one time, the predictions of some authors were in favour of reducing the development of
mass tourism in contrast to the development of small-scale tourism, the fact is that mass tourism in
its current form and form will not disappear and cease to exist. What is possible is that certain forms
of alternative tourism, with already expressed significant prospects for development (as is the case
with cultural tourism), will transform in terms of transitioning to mass tourism. In addition, there is
also the possibility of combining mass with small-scale tourism, which appears to be a particularly
interesting development concept for many tourist destinations around the world.

By improving cultural tourism, the basis for a better tourist offer is created. The number, quality and
uniqueness of the cultural content of such an offer can attract new or lead to a longer stay of existing
tourists. The key is to strengthen the competitive position of the tourist destination on the regional
and global tourist market.
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